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ABSTRACT:  The personal style and the ep-
och (or freely we can call them both sides of beauty) 
at all ti mes lead to numerous precise forms that, 
despite the big diff erences, are organically so close 
that they can be considered as one form: its internal 
resonance is fi nally only one dominant resonance. 
These two elements are subjecti ve in nature. The 
whole epoch wants to reproduce to express itself 
its life through art and design. Also, the designer 
wants to express himself and he selects only forms 
that are close to him.

Key words: design, philosophy, principle, eth-
ics

In art, beauty has the whole foundati on, like the 
truth in philosophy. – Deni Didro

The style of the epoch takes shape gradually as a 
certain external and subjecti ve form. The element of pure 
and eternal art, on the contrary, is an objecti ve element 
that becomes understandable with the help of the subjec-
ti ve.

Beauty exists objecti vely and for its mandatory 
conditi ons it has consent at least in the tones of art histo-
ry. Here, this understanding is accepted axiomati cally. The 
only possible proof would be a philosophical task, which 
means that it is not our task, but the fl ow of philosophical 
ideas about what is beauti ful can be of helpful informa-
ti on.

Philosophy of Design

The concept of beauty is regional, stable, post-
civilizati on (imposed by the metropolis of the colony, but 
with powerful infl uences) and in today’s, internati onal, 
meditati ve, rapidly changing. For the modern world, a 
global unifi cati on of the noti on of what is nice, thanks 
to the media and the parallel empathy with the people 
around us is characteristi c.

The aestheti c character of cultural semanti cs 
characterizes the design as a professional creati vity with a 
complex task. Complexity means a complete, comprehen-
sive spiritual comprehension of objects of human creati v-

ДВЕ СТРАНИЦИ НА КРАСОТАТА В ДИЗАЙНА

TWO PAGES OF THE BEAUTY IN THE DESIGN
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ity - from spoon to urban planning, with an emphasis on 
lifestyle changes.

The designer systemati zes and organizes creati ve 
procedures from art to politi cs, as constructi ve (subject-
transformed) games that are moti vated by the aestheti c 
development of man.

The human consciousness dictates the commu-
nicati on of the people between them, but it develops in 
the process of self-analysis, of the feelings, percepti on, 
contemplati on, and research of oneself. The designers 
were irritated to turn the awareness process, which can 
be called creati vity, into its professional responsibility to 
the public.

Similar to the design, also the ethical dictati on of 
the individual’s social-mind remains only a part of the cul-
ture - an insti tuti onalized moral sphere.

Today’s politi cs, as the fi nale of every creati on, 
owes its development to the design, if the politi cal moral 
qualiti es materialized in the aestheti c codes of historical 
ti me are determined not only by the arti st, but by the de-
signer, that is, the complex.

Beauty exists objecti vely and for its mandatory 
conditi ons it has consent at least in the tones of the his-
tory of experience. Here, this understanding is accepted 
axiomati cally. The only possible proof would be a philo-
sophical task, which means it is not our task, but the fl ow 
of philosophical ideas about what is interesti ng can be 
useful informati on.

Considered strictly philosophically, the conditi ons 
of the beauti ful with the diffi  culti es and are not very con-
vincing. Pardoning has a quick and infl uenti al eff ect. For 
example:

Beauty exists when:

1. No one boasti ng and no dish is superfl uous.

2. The parts of the whole are suitable.

3. We explore fascinati on, without knowing what 
is due.

4. Everything is true.
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How can we respond to the accusati ons that 
we are dealing with the theory of compositi on, without 
which we cannot be sure what beauty is? And who is sure 
to the end? I could say, like Plato, that it is possible “true 
thinking, without knowledge”, but it turns out that I am 
contradicti ng the most important sense of that book. We 
will expose it, which we fi nd as evidence, and what is seen 
as plausible. We strive to be consistent in convincing and 
believe that beauty is possible, objecti ve and known.

Ensuring the philosophy of the beauti ful, by 
themselves, do not impede the learning of designers. If 
we study the designers (even the largest ones), we will 
noti ce that they avoid the philosophical moti vati on of 
their work, while they are pleased to talk about the form 
with functi onal, social and constructi ve images.

One of the reasons for the crisis in modernism is 
that he does not try to explain to “millions of good people 
in good faith” and their legiti mate representati ves, why 
should they love him? On the contrary, postmodernism 
takes out a whole range of popular arguments, which for 
luck or accident will soon be forgott en - unti l the next pe-
riod of decline in the populati on.

Moving away from philosophy, the design inevi-
tably deviates from the art, whose ideological basis is the 
double representati on of the world, characteristi c of each 
epoch and shaped in the styles.

To the questi on - if there is an abstract beauty, 
where we fi nd it, I can answer this: Where the four con-
diti ons are met regardless of the context. Namely, there-
fore, the extravagant compositi on is not beauti ful, and at 
best - interesti ng.

The matrices are changing, but designers are 
obliged to take into account the permanent civilizati on 
features, with a canvas of formal presence, which is in-
dependent of social, technological and aestheti c revolu-
ti ons. This requires designers to be extremely skepti cal 
about fashion, paying att enti on to the market qualiti es of 
their labor as litt le as possible.

Oft en, he uses curtains or light to create mono-
chrome environments in which his works are installed.

His playful and inquisiti ve sculptures, oft en mini-
mal, extend this monochromati c fi eld. Such subversive 
approaches to the traditi onal gallery of architecture and 
the unconventi onal use of space serve to emphasize So-
bering’s fascinati on by framing his art, both physically and 
conceptually, creati ng a per formati ve quality that sets 
pre-existi ng arti sti c historical and ideological problems.

Opening the volume, unity of shape and space - 
They contain an intermitt ent game of smooth, wide and 
clean bad, with graphic, relieved multi ple layered inter-
venti ons and in the ulti mate development will break away 

from the att racti ve world of nature, fi nding new soluti ons 
for their vision of life , sti mulated by the constant rapid 
pulse of everyday life.

The rhythm as the basic phonological pillar - the 
autonomy of the expression is based on the system of de-
sign laws that govern the rhythm.

The rhythm is the most important thought in 
conceptualizing the aestheti cs of design not in a law-pro-
porti onate relati onship with the ontological-axiological 
aspects of design. The rhythm is that seismograph that 
measures the extent of the spread of the power of the 
plasti c idea. From the level of his elaborati on depends, ul-
ti mately, on the success of the design concept.

In the geometric framework, there are diced-
protruding infracti ons of horizontal, verti cal or diagonally 
placed bad. The ravages of their movements vary depend-
ing on the positi on of the rhythmically projected notch-
es in the concave-convex surfaces. The concentrati on of 
these rhythms is fading even more because of their con-
trasti ng coloring organizati on.

These two aspects of the form are confused with 
its two objecti ves. Of course, the external limitati on of 
the form can be fully adapted to its determinati on when it 
expresses in its most expressive way its internal content. 
The exterior of the form or otherwise, the limitati on in 
this case of a form to serve as a means can be very diff er-
ent. However, contrary to all the diff erences that form can 
off er, it will never cross the two external borders:

1. For the form, with an apron as a restricti on, 
serves to cut on the surface of a tangible object, accord-
ingly to draw a material object on that surface;

2. Or, the form remains abstract. It does not de-
note any real object, but consti tutes a purely abstract be-
ing.

In this category of beings that completely ab-
stract, live with infl uence and acti on belong the square, 
circle, triangle, dwarf, trapezoid and all possible more 
complicated mathemati cally unspecifi ed forms. All these 
forms are citi zens of the realm of abstracti on and their 
rights are equal.

Among these two limits of multi plied forms, the 
two elements coexist, the material and the abstract with 
the predominance of one or the other. These forms at one 
ti me are a treasure from which the arti st takes elements 
for his creati ons.

A pure compositi on considering the form has a 
dual task:

1. Compositi on of the whole picture
2. The producti on of various forms, subordinated 
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in general to the combined between them.

More objects (real, partly abstract or purely ab-
stract) will thus be found in the compositi on, in the image, 
of a single great single form. The profound transformati on 
they make up in this form; they will be that form.

Resonance of one form, taken studied, can be 
greatly weakened. She is, fi rst of all, the only consti tuti ve 
element of the great formal co-existence. The shape is 
what it is. It exists only in relati on to the operati ve de-
mands of its own internal tone. It cannot be created out-
side the great co-existence and it exists only because it 
must be integrated with it. The fi rst task of the arti st is the 
enti re image of the arti st. It is also his fi nal task that must 
be carried out. Thus, in the art, litt le by litt le, the element 
of the abstract passes fi rst, which unti l yesterday was shy-
ly hidden behind the pure materialisti c tendencies. Noth-
ing is more natural than this slow growth, from this fi nal 
break of the abstract.

It is natural, by suppressing the organic form in 
the background, to abstract this abstract element and to 
reinforce its resonance.

But, as you can see, organic is not eliminated. It 
has its own internal sound that is or identi cal to the in-
ner sound of another element of the observed form, or 
is of a diff erent nature. In every way, the soundness of 
the organic element, even neglected in the background, is 
heard in a parti cular form.

Our sensibility is being examined. She has a vague 
impression that these bodies may not be absolutely nec-
essary. And she wonders if they cannot be replaced by 
some organic forms, provided that one schedule is kept 
that will not risk changing the inner basic sound of the 
whole. If so, as in this case, the sound of the object ceases 
to be auxiliary to the sound of the abstract element. He 
directly weakens.

According to the following logic, it can be said that 
the indiff erent sound of the object weakens the one of 
the abstract sounds of the object that weakens that of the 
abstract element. This conclusion is verifi ed with fact in 
art. It must be able, in a similar case, to replace the object 
with another object that agrees bett er with the abstract 
element (it does not matt er if it is an assonance or dis-
sonance) unless the whole form becomes purely abstract.

The designer is the one who intervenes. In the 
place of nature comes the one who has these three fac-
tors. That which arises and is also important is the effi  -
ciency. The choice of the object (an element that gives 
the additi onal sound in the harmony of the forms) enters 
the compositi on of eff ecti ve contact with the human soul.

The result is: the choice of the subject always aris-
es from the principle of internal necessity.

The inevitable will to express the objecti ve is the 
force marked here by the internal necessity and which to-
day requires a certain general form of the subjecti ve and 
tomorrow of another. It is a permanent ti reless lever, a 
spring that pushes without a “forward” cessati on.

The spirit is progressing and today’s internal laws 
of harmony will become outward tomorrow and their ap-
plicati on will conti nue only according to the reason of ex-
ternal necessity. It is clear that the inner spiritual force of 
today’s form has created a platf orm for achieving future 
forms.

In brief, the eff ect of internal necessity and de-
velopment is the progressive indicati on of the eternal-
objecti ve in the subjecti vely subjecti ve. In other words, it 
means subjugati ng the subjecti ve through the objecti ve.

One of the canons of that limited freedom is the 
designer can use any form to express as much as it re-
mains on the terrain forms borrowed from nature. That 
progress between them and all those who preceded it is 
temporary. It is today an external expression ie today’s ex-
ternal necessity.

From the point of view of internal necessity, there 
should be no limitati on and the designer can completely 
rely on today’s internal basis by eking today’s external 
limitati on. This database can be defi ned as follows: the 
designer can use any form to express it.

Balances and proporti ons are not beyond the 
creati ve mind of the designer, but in it. This is what can 
be called a sense of boundaries, the att ributes of the de-
signer, who can blaze in the enthusiasm of inspirati on to 
ingenious expression.

The road to which we are lucky today for the ma-
jority of our epoch is the one through whom we will be 
freed from the superfl uous. To replace this main base 
with one completely opposite: the one of the inner ne-
cessiti es. But the spirit as well as the body is strengthened 
and developed with exercise. As the neglected body be-
comes weak, so does the non-culti vated spirit weakens 
and falls into helplessness. It is not, it means only useful, 
but it is necessary that the designer needs to know exactly 
the starti ng point of these exercises.

This starti ng point is the measurement of the in-
ternal value of the material elements of the great objec-
ti ve terrain, i.e. the color analysis whose acti on is exam-
ined for any human being.

There are many and varied qualiti es that you need 
to own, to become a good interior designer, but among 
them are a few that are crucial.
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One of the reasons many people with certain 
forms of dyslexia are good designers is their ability to see 
three-dimensional.

Insti ncti vely, you should always observe the world 
around you, and be fully aware of what you are seeing. 
Someone thinks that this occupati on depends heavily on 
its obvious glamor, so they enter it without any innate 
abiliti es and eventually end up as administrators rather 
than working as designers.

Apart from creati vity, good eye and arti sti c gift , 
your overall fl exibility in access will be of great benefi t. 
The ability to work diligently and pay att enti on to the mi-
nutest details is indispensable, and the endurance and 
the sense of humor get bett er. One of the key things in the 
work is establishing a quality relati onship with the people 
you work with, with the clients, contractors, suppliers or 
other professionals who make up the project team. The 
ability to run a project in a pleasant and authoritati ve way 
can be a decisive factor for a successful or unsuccessful 
project.

Commercial design oft en advocates a complex 
combinati on and is colloquially based on teamwork. If you 
can work in this area, you must be open to cooperati on, 
practi cal, fl exible and well acquainted with the important 
rules, regulati ons and codes of practi ce.

Conclusion

The design, of course, is only part of the culture 
and does not at all represent the depth of its core. Such 
has always been and morality remains.

Design ethics is a key concept in the philosophy 
of design.

If the design is not a fashionable inventi on or a 
shine without taste (kitsch), and an obligati on to the de-
velopment of culture. It should be devoted to the face of 
the problems of civilizati on’s unilateralism and to try to 
methodically overcome them. This overcoming is at the 
same ti me clarifying the special relati onship between it 
and the traditi onal types of design.

The concept of beauty is regional, stable, aft er - 
civilizati on (imposed by the metropolis of the colony, but 
with powerful infl uences) and in today ‘s, internati onal, 
meditati ve, rapidly changing. For the modern world, a 
global unifi cati on of the noti on of what is nice, thanks 
to the media and the parallel empathy with the people 
around us is characteristi c. This fact can not undermine 
the principles of the abstract compositi on.
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Growing together
The KARL MAYER Group turns 85 and shows the people 
behind its success

This year, the KARL MAYER Group will be 85 years old. 
The company is using this anniversary as an opportunity 
to pay tribute to the people behind its unparalleled suc-
cess story. Over the years, what was once a family busi-
ness has developed into an internati onal group of compa-
nies at the top of its markets.

togetherness," says Arno Gärtner, CEO of the KARL MAYER 
Group.

A story of growth into a global player
KARL MAYER's history is also a history of change. The 
company was founded in 1937 as a mechanical work-
shop, delivered the fi rst warp knitti  ng machine in 1948, 
and subsequently expanded internati onally. Milestones 
of conti nuous growth were the establishment of the fi rst 
foreign subsidiary in Clift on, USA, in 1956, an early pres-

The new headquarters of the KARL MAYER Group in Obertshausen

The global player owes its current size and positi on pri-
marily to the right course set by its founder Karl Mayer 
and his successors. Equally important were the workforce 
and its cooperati on with customers. The Mayer fam-
ily has also laid down this focus in the corporate guide-
lines, which the company conti nues to follow consistently 
to this day. Fairness and trust are the basis of the KARL 
MAYER Group's acti ons and its fundamental values, and 
they have just also helped it during the pandemic. Here, in 
parti cular, it has been shown how important people and 
community are. 

"Today, we look back on a group of companies with strong 
roots and business acti viti es in the main sectors of the tex-
ti le industry. Like this industry, we are globally positi oned 
and therefore close to our customers. Where we are today 
is thanks to an internati onal team of people with innova-
ti ve ideas, passion and the courage to set off . We are look-
ing forward to celebrati ng our anniversary in the spirit of 

ence in Japan - as early as 1968 - and the establishment 
of a subsidiary in the main market China in 1995. Today, 
the Group has additi onal foreign sites in England, India, 
Italy, Hong Kong, Bangladesh and Switzerland, and agen-
cies in all parts of the world. The internati onal organiza-
ti on with producti on sites in the main markets ensures 
that the KARL MAYER Group operates extremely close to 
its customers.

In 2017, the soft ware start-up KM.ON was founded in or-
der to rapidly advance digiti zati on with its own organiza-
ti on through customized soft ware soluti ons.

The Group also conti nued to expand in the recent past: 
in 2020, the fl at knitti  ng machine manufacturer STOLL 
was acquired, and since 2021, the new Beyond Texti le 
Business Unit has been committ ed to growth outside its 
traditi onal business areas in the texti le world. Today, the 
Group off ers perfect soluti ons for warp knitti  ng, fl at knit-

85 ГОДИНИ  KARL MAYER GROUP
 85 YEARS KARL MAYER GROUP
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Southeast Asia Nonwovens and Hygiene 
Technology Exhibition & Conference

March 1-3, 2023
BITEC, Bangkok, Thailand

ti ng, technical texti les, warp preparati on for weaving, and 
digiti zati on, and combines the KARL MAYER, STOLL, and 
KM.ON brands under one roof for this purpose.

A story of innovators and doers with passion
The 3,100 employees from over 20 nati ons are united by 
the same DNA and passionate work for a bett er future. 
People at all KARL MAYER sites have a shared commit-
ment to developing innovati ons that advance the texti le 
world, but also areas beyond it. The focus has always 
been on the customer.

In its anniversary year, the KARL MAYER Group is shining 
the spotlight on its employees, customers and partners. 
Under the mott o "growing together", joint projects are 
presented and insights are given behind the scenes.
Acti viti es include a social media and a press campaign in 
which customers from all over the world have their say. 
Many of them can report many years of trusti ng coopera-
ti on. Through working together, personal contacts have 
grown and shared memories have been created.
In additi on to the voices from the market, a new presenta-
ti on on the group of companies and an anniversary video 
on the theme of "People, togetherness, insights" will be 
launched. The anniversary is also the theme of the up-
coming trade fair parti cipati ons. This year, the KARL MAY-
ER Group will be taking part as an exhibitor at Techtexti l in 
Frankfurt am Main and ITM in Istanbul in June, ITMA ASIA 
in Shanghai in November, and INDIA ITME Noida near Del-
hi in December.

Last but not least, customers and other interested parti es 
in the industry can look forward to a very special anni-
versary treat: a new digital platf orm with specialist news 
on all the Group's technologies will go online just in ti me 
for the anniversary. The new media format also takes over 
the informati on off ered by "Kett enwirk-Praxis". With more 
topicality and broader reporti ng, readers are always as up 
to date as the fast-moving, innovati ve industry requires.

QR Code: Click here for the anniversary video!

Link to the anniversary video: htt ps://www.youtube.
com/watch?v=hc58ytH3UGU&feature=youtu.be

Source: www.karlmayer.com 
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Internati onal Istanbul Yarn Fair Will Meet Up With

its Visitors and Exhibitors in February

Manufacturers operati ng in the yarn industry, which is the most important raw material of the texti le indusrty will 
come together 19th ti me at Tüyap Fair Conventi on and Congress Center. The Istanbul Yarn Fair organized by Tüyap, 

will show on the latest trends, innovati ons and technologies between the dates 16-18 February 2023.

The texti le industry, which shines all over the World, gets its success from the yarn industry. The producti on and export 
capacity of Türkiye in the yarn industry, especially in cott on yarn, is increasing every year. Istanbul Yarn Fair, one of the 
most important exhibiti on in its scope, will bring together the rising Turkish texti le industry and the biggest producers 
of the world at Tüyap Fair Conventi on ans Congress Center. 

The Fair Full of Success

2022 Istanbul Yarn Fair hosted hundreds of companies and thousands of products, 10.282 professional visitors from 86 
countries in 19.000 sqm. area. Meeti ng the expectati ons of exhibitors and visitors, Istanbul Yarn Fair will add strength 
in 2023 as well.

The Eff ecti ve Marketi ng Channels 

The important marketi ng acti viti es conti nue for the Istanbul Yarn Fair in Türkiye and abroad. Collaborati ons are made 
with nati onal, internati onal, sectoral, local broadcasti ng organizati ons and NGOs at the fair, where the eff ecti ve marke-
ti ng channels including conventi onal and digital tools, are used. The yarn industry professionals are invited to visit the 
fair thanks to Tuyap foreing offi  ces from the 4 countries, and representati ves network from over 80 countries. 

The Large Scale of Scope Att racts Att enti on

Thousands of yarn types from cott on to wool, from elastan to acrylic, from silk to viscose and bobbins, spool and reels 
will be presented to ready-to-wear and texti le industry professionals. The exhibiti on where those interested can see 
many product opti ons at the same ti me, will be held on 16-18 February, 2023 as a platf orm where new business con-
tacts are established. 

Take Your Place For 2023 Istanbul Yarn Fair

Aft er the successful 2022 fair, Istanbul Yarn Fair sales started with the demands from the companies. You can contact 
our sales team at info@iplikfuari.com e-mail address and www.iplikfuari.com website to take your place in Istanbul 
Yarn Fair.
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СЪТРУДНИЧЕСТВО С JEAN SCHOOL В АМСТЕРДАМ

 И HOUSE OF DENIM НА СПЕЦИАЛНА ИЗЛОЖБА

COLLABORATES WITH AMSTERDAM’S JEAN SCHOOL AND HOUSE 

OF DENIM FOR A SPECIAL EXHIBIT

The LYCRA Company, a global leader in developing in-
novati ve soluti ons for the texti le and apparel industries, 
will be exhibiti ng in person at the Kingpins Amsterdam 
trade show, April 20-21 at SugarCity. Aft er a virtual stag-
ing in 2021, the company is pleased to showcase its latest 
denim innovati ons, including LYCRA® ADAPTIV fi ber and 
LYCRA® DUAL COMFORT technology, and those customers 
who will be exhibiti ng collecti ons featuring these indus-
try-leading innovati ons. 

and a second-skin eff ect that allows the garment to stay 
in place. This means LYCRA® ADAPTIV fi ber helps jeans 
adapt to fi t more body shapes within a given size.

In February, The LYCRA Company launched LYCRA® DUAL 
COMFORT technology, a sustainable innovati on perfect 
for wovens that combines comfortable stretch and cool-
ing comfort with long-lasti ng shape retenti on. This latest 
innovati on transforms garment categories by providing 

© The LYCRA Company exhibits LYCRA® DUAL COMFORT technology at Kingpins Amsterdam.

The LYCRA Company collaborated with the House of Den-
im Foundati on and Jean School on a special jeans collec-
ti on which will be exhibited at Kingpins Amsterdam.©

LYCRA® ADAPTIV fi ber is made from a revoluti onary pat-
ent-pending polymer with a unique chemistry that allows 
it to adjust to a wearer's functi onal needs in a hybrid man-
ner. The polymer adapts its compressive holding force to 
deliver the right fi t, shape, and control when the wearer 
is at rest. However, when the wearer is in moti on, the 
polymer adjusts its elasti city to provide improved comfort 

these functi onal performance benefi ts along with a sus-
tainable feature given the use of the new LYCRA® T400® A 
EcoMade fi ber. 

This new fi ber is made of recycled and renewable content, 
which helps to reduce the environmental impact com-
pared to virgin fi bers. 

EcoMade technology, which delivers lightweight warmth. 
Both fi bers can be made from 100% texti le waste or 100% 
recycled PET. In additi on, The LYCRA Company's range of 
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stretch fi ber technologies will also be showcased, includ-
ing LYCRA® XTRA LIFE® fi ber, LYCRA® dualFX® technology, 
LYCRA® lasti ngFIT technology, LYCRA® Anti -Slip fi ber, and 
LYCRA® T400® fi ber.
 
“We're excited that Kingpins Amsterdam is being held in-
person, so att endees can see and feel fabric and garment 
samples to experience our innovati ve fi ber and technol-
ogy soluti ons for themselves,” says Ebru Ozaydin, strate-
gic marketi ng director – denim and ready-to-wear at The 
LYCRA Company. "LYCRA® brand fi bers have played an 
instrumental role in many denim trends consumers have 

come to love. As denim fashion conti nues to evolve, our 
team innovates soluti ons that will help jeans deliver the 
performance, fi t, and strength consumers need to match 
their lifestyles.”
The LYCRA Company has also collaborated with the House 
of Denim Foundati on and Jean School in Amsterdam on 
an additi onal Kingpins exhibit enti tled, “Stretch Yourself: 
Denim of the Future, Designed by Gen Z,” which celebrates 
new student-designed jean silhouett es for Gen Z consum-
ers. The collecti on features jeans with LYCRA® dualFX®, LY-
CRA® FREEF!T®, and LYCRA® T400® EcoMade fi ber brand 
technologies created by some of the world's top denim 
mills: Advance, Bossa, Calik, DNM, Naveena, Orta, and 
Soorty. Att endees can scan QR codes on the jeans to learn 
more about the contributi ng mill’s fabric. The exhibiti on is 

on level two by the restaurant.

"Our collaborati on with the House of Denim Foundati on 
and Jean School will provide a pathway to market fi ber 
technologies that will inspire brands & retailers and help 
them create new jeans for the Gen Z lifestyle," added 
Helen Latham, senior strategic account manager at The 
LYCRA Company. 
LYCRA®, XTRA LIFE®, dualFX®, T400®,FREEF!T®, COOL-
MAX®, and THERMOLITE® are trademarks of The LYCRA 
Company.

® The company will also have sustainable innovati ons on display, including COOLMAX® EcoMade technology, which 
provides moisture-wicking for cooling, and THERMOLITE.

About House of Denim
House of Denim Foundati on is an independent, not for 
profi t organizati on that conceives and initi ates collabora-
ti ve projects to connect and inspire key stake holders in 
the denim industry ‘Towards a Brighter Blue’. House of 
Denim is to: ‘advocates the good’ by promoti ng best prac-
ti ces. It ‘collaborates for the bett er’ by building a network 
for industry-wide collaborati on on standards, projects and 
resources for a dryer, cleaner and smarter industry. And it 
‘educates the best’, by training a new generati on of bright 
blue talent aiming to raise the bar on knowledge, skills 
and innovati on throughout the industry. Offi  cial website 
htt ps://www.houseofdenim.org/

Source: www.thelycracompany.com
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Reviving and revitalizing face-to-face business meeti ngs 
through the physical format, the 9th Intex South Asia 
– Bangladesh Editi on concluded on a positi ve note in 
Dhaka. Intex South Asia, the biggest internati onal texti les 
sourcing show for fi bers, yarns, fabrics, trims and more 
for the apparel industry was held from 16-18 June 2022, 
at the Internati onal Conventi on City Bashundhara, Dhaka. 

9th INTEX SOUTH ASIA - BANGLADESH EDITION IN PHYSICAL 
FORMAT CONCLUDES WITH RESOUNDING SUCCESS!

9-�� ИЗДАНИЕ НА INTEX ЮЖНА АЗИЯ - БАНГЛАДЕШ ВЪВ 
ФИЗИЧЕСКИ ФОРМАТ СЪС  ЗАВЪРШВАЩ ГРЪМЪК УСПЕХ!

ti onal sourcing platf orm – aims to fulfi l these industry de-
mands.

The 3rd Editi on of Intex South Asia Bangladesh was inau-
gurated in the presence of Hon’ble Minister for Texti les & 
Jute, Mr. Golam Dastagir Gazi, Ministry of Texti les, Gov-
ernment of Bangladesh. Present on the occasion was Mr. 

Upendra Prasad Singh, the Secretary of the Ministry of 
Texti les of the Government of India. Also present were Mr. 
Faruque Hassan, President of the Bangladesh Garments 
Manufacturers & Exporters Associati on (BGMEA); Mr. K.I. 
Hossain, President of the Bangladesh Buying House As-
sociati on; Mr. Mohammed Hatem, Executi ve President of 
the Bangladesh Knitwear Manufacturers & Exporters As-
sociati on (BKMEA) and Mr. Manoj Kumar Patodia, Chair-
man of the Cott on Texti les Export Promoti on Council (TEX-
PROCIL).

On this occasion, Hon’ble Minister for Texti les&Jute, Mr. 
Golam Dastagir Gazi, Ministry of Texti les, Govt. of Bang-

The show was the 1st post-pandemic internati onal texti le 
sourcing platf orm and was att ended by 4,860 trade visi-
tors from Bangladesh, India, Sri Lanka, Japan, Malaysia, 
Brazil, Italy, Germany and more.

Today, Bangladesh is considered a trusted sourcing part-
ner across the world due to its perseverance in maintain-
ing supplies even during diffi  cult ti mes. With the increase 
in purchase orders in 2021, many entrepreneurs have 
made new investments to cope with the rise in demand 
by increasing factory capacity. These capacity building 
measures have in turn, seen an increase in demand for 
raw materials and Intex South Asia – through its interna-
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ladesh said, “Intex South Asia is a very important show in 
South Asia. We are delighted that this expo was held in 
Dhaka. I proudly recall the fi rst editi on of Intex South Asia, 
which was held in Dhaka in 2019 with an excellent parti ci-
pati on from diff erent nati ons. We believe Intex South Asia 
platf orm will boost the economy and create opportuniti es 
for texti le and apparel industry of Bangladesh and other 
parti cipati ng countries. We extend our all-out support for 
organizing this fruitf ul and meaningful trade exhibiti on in 
Bangladesh.”

The show saw the parti cipati on of 120+ companies from 
India, Bangladesh, Korea, China, Thailand, Singapore, 
UAE, Italy, USA and more, who showcased their latest of-
ferings for the Bangladesh texti le and apparel industry. 
Arise Integrated Industrial Platf orms (ARISE IIP) was Af-
rica Investment Partner and MGH Singapore was the Sup-
ply Chain, Logisti cs & Express partner of Intex South Asia 
Bangladesh.

Keeping in mind Bangladesh’s huge demand for innovati ve 
and trendy texti les, country pavilions from India, Bangla-
desh, China, Korea&Thailand were formed at the show. 
This year, the India Pavilion saw the biggest ever parti ci-
pati on in Bangladesh. More than 75 Indian companies 
joined the exhibiti on to showcase their latest collecti ons 
of Cott on and MMF texti les (fi bers, yarns & fabrics) for 
export as well as domesti c markets and connected with 
potenti al buyers from Bangladesh and other internati onal 
markets that visited this show over 3 days. The hybrid 
texti le showcase from China, Thailand and Korea receive 
good response from the visitors where buyers previewed 
the innovati ve and trendy texti les and made enquiries for 
their interested products as well as showed interest to or-
ganise B2B meeti ngs aft er the show. In all 329 enquiries 
were generated at the show.

Looking at building closer ti es between India and Bang-
ladesh, Mr. Upendra Prasad Singh the Secretary of the 
Ministry of Texti les, Government of India, said, “To be-
come global players India and Bangladesh have to sup-
port each other to increase MMF capacity. We have to go 
past bott lenecks to create positi ve business situati ons for 
both countries. India and Bangladesh have a lot of syner-
gies and should look to build on our strengths as the can-
vas is big enough for both countries. I wish Intex South 
Asia all the success.”

During the course of the expo, Intex South Asia once again 
presented the globally renowned Interacti ve Business 
Forum Seminar Series (IBF), hosti ng trailblazing industry 
seminars and workshops by global industry experts on 
India-Bangladesh business ti es, green manufacturing, tex-
ti le business and investment opportuniti es in Africa, latest 
digital technology to support RMG industry and logisti cs 
and supply chain with industry leaders and experts from 
the texti le and apparel industry of South Asia.

The trends showcase at Intex South Asia had representa-
ti ons from Italtex, an Italian Trends Studio that showcased 
Fabric Trends for Fall Winter 23/24 & Spring Summer 2024 
Collecti on; PANTONE Connect with Live Colour Swatches 
on display for visitors and Fashion Snoops USA with their 
trends forecast. Also present were the Bangladesh Han-
dloom Board showcased “Dhaka Muslin” with other tra-
diti onal texti les and the BGMEA University of Fashion & 
Technology (BUFT) whose students presented innovati ve 
and sustainable fashion “Made in Bangladesh”. 

Ms. Arti  Bhagat, Director of Worldex India and organis-
er of Intex South Asia said, “We can confi dently say that 
Intex South Asia is truly the industry’s strongest business 
and market intelligence platf orm, bridging the gap be-
tween India, Bangladesh, South Asia and the world.” 

Some of the leading buyers that visited the show were 
Bitopi Group, Akij Group, Epyllion Group, H & M, Marks 
& Spencer, Next Sourcing, Uniqlo, PDS Internati onal, As-
mara, Fakir Fashions, Synergies Sourcing, ALPINE PRO, 
A.S., Signet, LC Waikiki, Noman Group, Ha-meem Group, 
Groupe Beaumanoir, Hirdaramani Bangladesh, Square 
Fashions, Babylon Group, Masco Group, Nassa Group and 
more.

Intex South Asia Bangladesh is endorsed and supported 
by Internati onal Texti le Manufacturers Federati on (ITMF), 
Korea Texti le Center (KTC), Thailand Texti le Insti tute (THTI), 
The Cott on Texti les Export Promoti on Council (TEXPRO-
COCIL), Federati on of Indian Export Organisati ons (FIEO), 
Malaysian Knitti  ng Manufacturers Associati on (MKMA), 
Bangladesh Garment Manufacturers & Exporters Associa-
ti on (BGMEA), Bangladesh Knitwear Manufacturers & Ex-
porters Associati on (BKMEA), Bangladesh Garment Buy-
ing House Associati on (BGBA) and others.

Source and for more informati on, please visit: 
bd.intexsouthasia.com
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At MICAM Milano, the internati onal footwear fair, an 
area that never fails to impress visitors is that of the 
Emerging Designers: a space realized in collaborati on 
with Honegger, an agency with over 50 years of acti vity in 
trade fair marketi ng.

12 young stylists, ambassadors of innovati on and creati vity, 
were selected from a plethora of talented contestants 
by Micam and a panel of fashion and communicati on 
experts. This year the judges included: Ernesto Esposito 
(Head of the panel), Tiziana Fausti  (President of Tiziana 
Fausti  and 10 Corso Como), Cori Amenta (Fashion Stylist), 
Alessandro Maria Ferreri (Luxury Fashion Advisor), 
Giuseppe Ceccarelli (Art Director and Fashion Editor) and 
Karel Losenicky (Fashion Photographer).

The 12 Emerging Designers will therefore have their own 
important role to play at MICAM Milano 94, which is due 
to take place from 18 to 20 September at the Fiera Milano, 
where they will exhibit their creati ons in the area dedicated 
to emerging trends and talents.

Their interest in all aspects of sustainability, their 
incessant search for new materials and shapes, added to 
the experience gained in the fi eld, oft en with big brands, 
make these young people “a rare commodity” on the 
footwear fashion scene; and so, at MICAM, manufacturers 
and dealers are off ered a unique opportunity to meet 
emerging talents from all over the world, each with their 
own individual curriculum and story. Aft er gaining vital 
experience working with major fashion houses, MICAM’s 
emerging designers found the strength and tenacity to 
pursue their own dreams, creati ng new collecti ons that 
are oft en inspired by their own life experiences, or by a 
stylisti c culture of which they are the proponents. What 
emerges is a multi faceted and sti mulati ng lineup for those 
seeking the very best up-and-coming talents.

The young designers selected to exhibit in the Emerging 
Designer space 
of MICAM 
Milano 94 are: 
Scylia Chevaux 
(with her 10.2 
brand), Mario 

ИЗСЛЕДВАНИЯ, УСТОЙЧИВОСТ, ОРИГИНАЛНОСТ: MICAM MИЛАНО 
94 ПРЕДСТАВЯ 12 НОВИ ДИЗАЙНЕРИ

RESEARCH, SUSTAINABILITY, ORIGINALITY: MICAM MILANO 94 
PRESENTS 12 NEW EMERGING DESIGNERS

Pini (with the AHDIID brand), Sergio Silva (with the 
EHONTE brand), Felipe Fiallo (with the FELIPE FIALLO 
brand), Dong Seon Lee and Giuliana Borzillo (with the ID-
EIGHT brand), Salone Monet (with the SALONE MONET 
brand), Juan Giménez (with the SELVA brand), Akudo 
Iheakanwa (with the SHEKUDO brand), Elodie Verdan 
(with the SHOE SHOE brand), Sophie Pantet (with her 
SOPHIE BENEL PARIS brand), Manuela Esposito (with her 
SUCETTE brand), Victoria André (with her VANDRELAAR 
brand).

Promoted by:

10.2 - Scylia Chevaux - “Black Paris” 

Over a period of more than 
10 years, Scylia has worked 
as a designer and consultant 
for numerous brands in 
France, UK, Italy… She 
followed specialist courses at 
presti gious schools in 
Great Britain and Italy, has 
received numerous prizes and 
has worked as a designer at 

Louis Vuitt on for almost 
three years. 10.2 is her 
own personal project -one 
that in France is already 
having great success.

AHDIID - Mario Pini - “Beyond Fashion”
A dynamic, creati ve designer 
capable of moving skilfully 
between designers, arti sans 
and footwear manufacturers, 
Mario is a consultant to nu-
merous brands. He created the 
AHDIID brand inspired by the 
phrase “I did” pronounced by 
the Americans, adding on an 
“h” to 
i n d i -
c a t e 

a look without a precise identi ty. 
The brand combines the com-
fort of Vibram with the style of 
AHDIID.
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EHONTE - Sergio Silva - “Dark Geometric”
Inspired by his mother who, 
before going to work, always 
put on her shoes last, as the 
fi nal gesture before facing the 
world, Sergio soon became 
interested in footwear. Aft er 
emigrati ng
to the United States, he con-
ti nued to believe in his dream. 
His collecti on is inspired by the 
Bauhaus in which form follows 

functi on. It is a "democrati c" collecti on that takes its cue 
from art and history, from the opinions of consumers as 
well as those of arti -
sans. His brand uses 
independent Brazilian 
craft smen and leath-
ers made according 
to the highest stand-
ards of sustainability.

FELIPE FIALLO - Felipe Fiallo “The Future Today”
Born in Ecuador, in 2007 Fe-
lipe graduated with top marks 
in industrial design in Chile 
and found work immediately 
with leading companies. Af-
ter a number of successes as 
a designer, he came to Italy 
where he was able to study 
and further develop his affi  n-
ity for fashion designand lux-
ury accessories. Specialising 
in digital design, his experti se 

has won him widespread 
recogniti on, and in 2022 
the young awardwinning 
designer created his fi rst 
collecti on of NFT sneak-
ers in the Metaverse.

ID-EIGHT - Dong Seon Lee / Giuliana Borzillo 
“Tea For Two”
Although both designers already 
had successful careers in their 
own countries – Dong in Korea 
and Germany, Giuliana in Italy 
– when they got engaged, they 
decided to join up professionally 
as well, founding the ID-EIGHT 
brand. The company is parti cu-
larly att enti ve to waste and uses 
scrap material for the enti re 

shoe collecti on. 
Apple peel, pine-
apple leaves, re-
cycled cott on and 
polyester are some 
of the materials 
that are used in the 
producti ve cycle of 
this brilliant foot-
wear collecti on.

SALONE MONET – Salone Monet “We Are The World”
Aft er graduati ng in Washing-
ton, DC, Salone worked as a 
salesperson in a shoe shop 
while at the same ti me holding 
down a politi cal PR job with 
the federal government. Sub-
sequently she decided to en-
roll in a shoemaking school in 
Brooklyn with the aim of pro-
moti ng racial equality in the 
sector. Her eponymous brand, 
based on the decision to pro-
duce “nude” shoes in various 

skin tones, has won her 
several awards and her 
shoes have adorned 
the feet of Beyonce 
Knowles, Gabrielle Un-
ion, Keke Palmer and 
many others.

SELVA - Juan Giménez - “Pop Chic”
Juan had various diff erent jobs 
before sett ling down to concen-
trate on his passion for foot-
wear. Aft er graduati ng in English 
Philology, he worked for some 
important companies in Spain 
before moving to Canada. He at-
tended a shoe design school in 
Milan where he gained specialist 
knowledge of the sector before 

launching his fi rst collec-
ti on in 2019.
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SHEKUDO - Akudo Iheakanwa - “Eco Eco”
Founded in Australia, the Shek-
udo brand is run exclusively 
by its creati ve director, Akudo, 
who aft er deciding to concen-
trate on footwear and acces-
sories, relocated producti on to 
Lagos, in Nigeria. As a result, 
the brand today is parti cularly 
att enti ve to local producti on 
and has made local craft sman-
ship and materials an integral 

part of its contem-
porary aestheti c. 
Shekudo is com-
mitt ed to sourcing 
the majority of its 
raw materials lo-
cally.

SHOE SHOE - Elodie Verdan - “Blow Up”

Immediately aft er graduati ng 
in Fashion Design in Gen va, 
Elodie was hired by a world-
famous brand for whom she 
worked for seven years in the 
knitwear sector. In 2019 she 
decided the ti me had come to 
make a career change and fol-
low her true passion: designing 
footwear. Aft er working for a 
while with some top footwear 
brands in order to acquire the 

necessary technical know-how, Elodie achieved her dream 
of creati ng a sustainable collecti on more in keeping with 

her own eth cal and en-
vironmental values. And 
so Shoe. Shoe came 
into being, a footwear 
brand that does not 
compromise on either 
design, comfort, quality 
or price.

SOPHIE BENEL PARIS - Sophie Pantet
“Sti lett o My Love” SOPHIE 
BENEL is a French brand, 100% 
made in Italy, unashamedly 
feminine and with a touch of
creati vity fi rmly rooted in an 
easy-chic style. The SOPHIE 
BENEL collecti ons are made 

totally in Italy’s Marche re-
gion, the global epicentre for 
footwear, from sourcing raw 
materials to assembly.

SUCETTE - Manuela Esposito “Up Up And Away”
Manuela, an enterprising young fashion and design stu-
dent from Naples taking her fi rst steps in the creati ve in-
dustry, presents an authenti cally fresh young line at MI-
CAM, inspired by the tenets of liberty and inclusion and 
extending traditi onal noti ons of femininity.

VANDRELAAR - Victoria André “Bal A Versailles”
Victoria Andre is a footwear de-
signer and developer from Lon-
don. Aft er working in the foot-
wear industry for seven years, she 
created her own line of women’s 

footwear, Vandrelaar, a 
collecti on with unique 
characteristi cs combin-
ing 3D technology with handcraft ing, and assembled in 
a small factory in Portugal. Aft er thoroughly researching 
how to produce authenti cally sustainable footwear, Vic-
toria created her collecti ons based on the use of recycled 
and bio materials, consciously selected with the purpose 

Source: www.themicam.com
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THIS FAIR IS ORGANIZED UNDER SUPERVISION OF TOBB (THE UNION OF CHAMBERS AND COMMODITY 
EXCHANGES OF TURKEY) IN ACCORDANCE WITH THE LAW NO. 5174

SupporterOrganiser Media PartnersIn cooperation with

5th International Dyestuff, Pigments, Textile Chemicals, Digital 
Textile Printing, Dye and Technologies Exhibition 

www.interdyeprinting.com

24 - 26 November 2022
Istanbul Expo Center



online www.tok-bg.org

онлайн списание за ТЕКСТИЛ, ОБЛЕКЛО, КОЖИ И ТЕХНОЛОГИИ 
online magazine for TEXTILES, CLOTHING, LEATHER AND TECHNOLOGY

 
online

tok-bg.org

ISSN 2535-0447

5-6/2022

126

INTERNATIONAL FAIR
OF TEXTILE, APPAREL, LEATHER & EQUIPMENTTEXTILE, APPAREL, LEATHER & EQUIPMENTTEXTILE, APPAREL, LEATHER & EQUIPMENTTEXTILE, APPAREL, LEATHER & EQUIPMENTTEXTILE, APPAREL, LEATHER & EQUIPMENTTEXTILE, APPAREL, LEATHER & EQUIPMENTTEXTILE, APPAREL, LEATHER & EQUIPMENT

Spinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-LeatherSpinning & Fabrics | Leather & Semi-Leather
Apparel | Shoe & Bag | Machines & EquipmentApparel | Shoe & Bag | Machines & EquipmentApparel | Shoe & Bag | Machines & EquipmentApparel | Shoe & Bag | Machines & EquipmentApparel | Shoe & Bag | Machines & EquipmentApparel | Shoe & Bag | Machines & Equipment

Home Textile | Accessories | Design & PrintHome Textile | Accessories | Design & PrintHome Textile | Accessories | Design & PrintHome Textile | Accessories | Design & PrintHome Textile | Accessories | Design & Print

5 5 thth
Edition 

thth

Edition 

ORGANISER Tel:    + 213 41 74 55 63Tel:    + 213 41 74 55 63Tel:    + 213 41 74 55 63Tel:    + 213 41 74 55 63Tel:    + 213 41 74 55 63Tel:    + 213 41 74 55 63
Mob:Mob:Mob:Mob:  +213.560.188.626
          +213.          +213.560.188.651

commercial@textyle-expo.comcommercial@textyle-expo.comcommercial@textyle-expo.comcommercial@textyle-expo.comcommercial@textyle-expo.comcommercial@textyle-expo.com
www.textyle-expo.com

Textyle-expo

19-20-21
DEC . 2022

C.I.C OF ALGIERS
ALGERIA



online www.tok-bg.org

онлайн списание за ТЕКСТИЛ, ОБЛЕКЛО, КОЖИ И ТЕХНОЛОГИИ 
online magazine for TEXTILES, CLOTHING, LEATHER AND TECHNOLOGY

 
online

tok-bg.org

ISSN 2535-0447

5-6/2022

127

exhiVits Redefi nes, Global Virtual Exhibiti on Covering 
Multi ple Industries Thrice a year

ExhiVits brings the next-gen virtual experience with its 
global, industry relevant, and online trade shows while 
covering today’s most in-demand industries. 

exhiVits is one of today’s most eminent virtual event 
platf orms. It caters to diverse industries and strives 
to bring the best business opportuniti es in a digital 
environment. By infusing unmatched experience with the 
latest technologies, it has now become a major helping 
hand for countless businesses.

By ensuring a large pool of industry relevant audience, an 
immersive environment for business matchmaking, and 
creati ng superb business opportuniti es, the platf orm is all 
set to revoluti onize the industry.

With exhiVits, businesses can positi on themselves at the 
forefront of their respecti ve industries. It is today’s most 
cost-eff ecti ve and eff ortless approach to att ract potenti al 
customers on a global scale. Apart from that, it hosts 
industry-relevant virtual exhibiti ons and trade fairs that 
bring millions of likeminded people under a single roof.

exhiVits is all set to gain huge fame for att racti ng countless 
exhibitors from all over the world. Our aim is to earn an 
unmatched recogniti on and become a market leading 
platf orm backed by a visionary team of leaders with a 
substanti al background in the MICE industry.

Those who know the real value of their ti me and off erings, 
should look no further and choose exhiVits for a lot of 
reasons. It features the most user-friendly environment 
and experience to the exhibitors. In additi on to that, 
ensuring greater visibility, reduced costs, accessible data, 

event highlights, and much more are also a few great 
value additi ons. 

exhiVits stands second to none when it comes to serving 
the majority of today’s top industries. From agriculture, 
food, health, tourism, and hospitality to architecture, 
interior design, constructi on, real estate, telecom, 
informati on technology, educati on, and energy, it has got 
numerous sectors covered. 

At this global virtual event, businesses will get a chance 

to exhibit their products and services to industry’s top 
stakeholders like multi nati onal companies, investors, 
business leaders, government offi  cials, and new entrants. 
Along with that, exhiVits is the perfect place to explore 
huge investments, skyrocketi ng sales, highest visitor 
value, impactf ul branding, and a lot more.

This and many others are a few key elements that build up 
exhiVits and allow it to redefi ne the future of this thriving 
industry. Those who are interested to book a space and 
represent their business in a digital environment can 
contact us right away. 

Tags/Keywords: exhiVits, virtual events, live exhibiti ons, 
online trade shows, bookavirtualspace

Source and more info, please visit at: htt ps://www.
exhivits.com/ 

exhiVits-Global Virtual Exhibiti on Covering Multi ple Industries Thrice 
a year

exhiVits -ГЛОБАЛНА ВИРТУАЛНА ИЗЛОЖБА, ПОКРИВАЩА 
НЯКОЛКО ИНДУСТРИИ ТРИ ПЪТИ ГОДИШНО


